MALHM 2020 ANNUAL MEETING ONLINE SESSION

TURNING A
THOUSAND STORIES
INTO ONE.

HOW TO TELL
{ Gy STORY.



HOW TO FIND YOUR
MUSEUM'S PERSONALITY,
CREATE A BRAND,
and STAND OUT AS
A DESTINATION.



WHAT'S YOUR STORY?



IT'S A QUESTION THAT
SHOWS YOU ARE
INTERESTED IN SOMEONE
and
INVITES THEM TO OPEN UP



IT'S A QUESTION
THAT
RELATIONSHIPS
ARE
BUILT FROM



PEOPLE DON'T
REMEMBER WHAT
YOU SAY,
THEY REMEMBER
HOW YOU MAKE
THEM FEEL



GOOD BRANDS DO
THE SAME THING



A GOOD BRAND MAKES
PEOPLE FEEL GOOD

A GREAT BRAND MAKES
PEOPLE FEEL GOOD
ABOUT THEMSELVES



MUSEUMS HAVE TWO AUDIENCES:

1. PEOPLE WHO ARE
INTERESTED IN YOUR STORY



MUSEUMS HAVE TWO AUDIENCES:

2. PEOPLE WHO ARE
CONNECTED TO YOUR STORY



HENCE, YOUR MUSEUM
CAN MAKE PEOPLE
FEEL GOOD
and
MAKE PEOPLE FEEL GOOD
ABOUT THEMSELVES



LET'S TELL

YOUR
STORY



WHAT ARE YOU KNOWN FOR?

WHAT DO PEOPLE THINK ABOUT
WHEN THEY THINK ABOUT THE
HISTORY OF YOUR AREA?



AUSTIN: HORMEL
HOPKINS: RASPBERRIES
EVELETH: HOCKEY



THIS IS A MARKETING
PRESENTATION

WHAT DO YOU NEED TO MARKET
YOUR MUSEUM?



ADVERTISING



WHAT DOES
EVERY GOOD
AD NEED?



STORY
HEADLINE
IMAGERY
LOGO



NOT ALL ADVERTISING
IS THE SAME



VISIT
ALCATRAZ.
TOURS LEAVE
DAILY AT 9AM.

CALL
408-332-7654
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CREDIT: GOLDBERG MOSER O’NEIL ADVERTISING



AL The Marines Museom,you can ail the
soven seas ravel back n me o hear stoies
St peoie vho el new oo i he
‘So i you'e looting for  goodtime,
e dae withus

ocess, discover a whole of history and lore about the oceans
8 and the men who sailed them. So make

plans to visit. We're easy to find.

Just follow your sense of adventure.

THE MAR[NE}G MUS};UM
T
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COME SEE THE GREATEST FLEET
. EVERASSEMBLED.

Royal Navy, eat your heart out. At The Mariners’ Museum, we've got one rcof. They re all part of an amazing collection of maritime

the S5 United States, the Queen Elizabeth, a whole host of sailing artifacts, ship models and artwork that we think will biow anything
! )

clippers, Egyptian barges and Venetian gondolas right here under [}/ you ve ever seen before right out of the water.

THE MARINERS MUSEUM

100 Musesm Dr., Newport Nevs, Virainia, Oper seven das a week.
For rates exhbits and ours cal (804)-595-0368

CREDIT: RAOUST&GEARHART ADVERTISING



CREDIT: PLATT HOLLOW ROAD BRANDING AND DESIGN



n Fvere
CALLED. ¥5)
Our ENTIRE &

RESPONDED. ™

How the Great War hit home in West Central Minnesota.

The new WWI exhibit at the Kandiybhi County Historical Society
610 Hwy 71 NE in Willmar, MN

OCTOBER 22~NOVEMBER 30

CREATED FOR MUSEOLOGY



DON'T ‘DO’ AN AD,
TELL A STORY



WHAT?
YOU DON'T HAVE THE BUDGET TO
HIRE AN ADVERTISING AGENCY?



IS THERE A COLLEGE OR
UNIVERSITY WITHIN 100 MILES
OF YOUR MUSEUM?



IS THERE A SMALL GRAPHIC
DESIGN FIRM ANYWHERE
NEAR YOUR TOWN?



DIY ADVERTISING:

TYPOGRAPHY: MYFONTS.COM
LOGOS: SHUTTERSTOCK.COM
HEADLINES: LOCAL WRITERS

COLOR PALETTE:
LOOK AROUND YOUR MUSEUM AND USE
THE DOMINANT COLOR YOU SEE OR USE
THE COLORS FROM THE LOGO FOR YOUR TOWN



SAMPLE HEADLINE:

OUR HISTORY STARTED WITH

BODY COPY:

LEARN ABOUT THIS STORY AND MANY MORE
AT YOUR LOCAL MUSEUM



BRING YOUR STORY TO LIFE
IN YOUR MARKETING
AND CREATE AN
EXPERIENCE YOUR VISITORS
WILL SEEK OUT



OVER TIME YOU WILL
BUILD A BRAND
and
MAKE YOUR MUSEUM
A DESTINATION






IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’



IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’

HISTORIAN DOANE ROBINSON IS CREDITED WITH
THE IDEA OF CONCEIVING THIS DESTINATION



IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’

HISTORIAN DOANE ROBINSON IS CREDITED WITH
THE IDEA OF CONCEIVING THIS DESTINATION

IT IS LOCATED IN A STATE THAT BORDERS MINNESOTA



IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’

HISTORIAN DOANE ROBINSON IS CREDITED WITH
THE IDEA OF CONCEIVING THIS DESTINATION

IT IS LOCATED IN A STATE THAT BORDERS MINNESOTA
IT IS ANATIONAL MEMORIAL



IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’

HISTORIAN DOANE ROBINSON IS CREDITED WITH
THE IDEA OF CONCEIVING THIS DESTINATION

IT IS LOCATED IN A STATE THAT BORDERS MINNESOTA
IT IS ANATIONAL MEMORIAL
CONSTRUCTION WAS COMPLETED IN 1941



IDENTIFY THE DESTINATION THAT
GOES WITH THIS HEADLINE:

"HIS BEARD IS EIGHT FEET LONG’

HISTORIAN DOANE ROBINSON IS CREDITED WITH
THE IDEA OF CONCEIVING THIS DESTINATION

IT IS LOCATED IN A STATE THAT BORDERS MINNESOTA
IT IS ANATIONAL MEMORIAL
CONSTRUCTION WAS COMPLETED IN 1941

IT 1S SOUTH DAKOTA’S TOP TOURIST ATTRACTION



KEEP CALM
and
CARRY ON

THANK YOU

ALAN SCHUTTE, PLATT HOLLOW ROAD
alan@platthollowroad.com



